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15% decrease in total viewed, 10% increase in started/completed surveys



Who responded to our Survey?

• Male 83.18%
• Female 15.94%
• Non-Conforming / Fluid 

0.16%
• Prefer not to answer 

0.73%

• Under 18 2.19%
• 18-25 2.82%
• 25-35 19.33%
• 35-45 27.53%
• 45-65 44.36%
• Over 65 3.76%
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63% have more than one MTB rider in household
57% have been riding more than 10 years (20% over 20 yrs.)
18% have been riding 3-10 years
14% are relatively new riders 0-3 years
50% ride multiple times per week and consider themselves “Avid” riders
64% Consider themselves “Black Diamond” level riders or above
30% or more ride alone, or with friends primarily
54% indicated that they ride with their children
65% have a household income of $100K or more
Did not ask ethnicity in 2019 survey 91% White in 2017



Respondents Membership Status
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2017 Survey had nearly 50/50 split between member/non, 64% 
Individual membership, Team Epic was not included
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Length of membership

Memberships > 5years increased by 5%
54% indicated their support for Evergreen ranked “middle” to “high” in annual giving
46% indicated an estimated $35-$100 contribution to Evergreen annually
38% indicated an estimated contribution to Evergreen greater than $100 annually
84% indicated NO access to an employer matching program



Membership and survey response distribution
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Respondents also indicated that they ride “most of the time” within the chapter they
align with.



Zip Code Distribution
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Respondents riding preference/alignment
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Generally the same as 2017



Where riders spend money before or after a ride

Brewery/Pub
Bike Shop

Coffee Shop

Campground

Restaurant Lodging

Grocery store

Massage 
/PT Other
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Generally the same as 2017



Estimated spending on travel, lodging, 
equipment, maintenance, and supporting trails
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Slightly lower total spending



Other outdoor recreational pursuits
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Why respondents aren’t members of Evergreen
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Generally the same as 2017



What would motivate respondents to become a 
member?
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No time

No 
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Why they don’t 

Volunteer Stats

Evergreen 2019 MTB Community Survey

47.00%

18.00%

5.00%
8.00% 7.00% 8.00%

2.00%
6.00%

1.00%
0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Volunteer
at Trail
work

parties

Volunteer
at Events

Volunteer
Instructor

Volunteer
Ride Leader

Volunteer
Board

Member

Volunteer
Committee

Member

All of the
above

None of the
above

Other

Volunteer Interests

Have
VolunteeredHave 

not



Events or services participated in by respondents

MTB festivals/events

Youth 
dirt 

camps

Community 
gatherings (non-

ride)

Group rides

Classes

Volunteer work parties
Advocacy events 

(i.e. legislative day)None of the above Other

Evergreen 2019 MTB Community SurveyThe image part with relationship ID rId6 was not found 
in the file.



How well do we meet riders needs?
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No Opinion/ Doesn’t / Somewhat / Adequate / Above / Exceeds



How did you first hear about Evergreen?
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New question for 2019

Word of Mouth is significant



Information respondents are looking for from 
Evergreen?

Local Class offerings

Trail building efforts
Trail advocacy 

efforts

Opportunities to 
meet other MTB 

riders

Volunteer work parties

Mountain bike races and events Other
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Media channels used by respondents
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Value of Evergreen’s communication tools
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No Opinion / Not Valuable / Somewhat Valuable / Valuable / Very Valuable
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How often respondents visit the Evergreen 
website and why
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Respondents most visited MTB Web sites.
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19% of respondents also subscribe to a variety of MTB magazines



Should Evergreen spend time & resources to open access for 
Class 1 E-MTB’s on single track trails?

Yes
50.00%

No
34.00%

No Opinion
16.00%
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Do More
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Do Less
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Do Differently
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Prioritize
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